
3. SUMMARY OF 2009WS MARKETING SURVEYS 
 

3.1  EVENT AWARENESS 
 

 Radio:   
29% CKNW 58% QMFM/CFUN/ AM1040 13%   Other 
 

 Print: 
  
 36% The Vancouver Sun 
 9%   Community Paper 
 31% The Province 
 9%      Vancouver Courier 
  

  
6% NorthShore News 
2% Vancouver Woman 
3% Other

 Others: 
 

 23% Word of mouth  
 24% Previous attendees 
 11% TV 
 8% Participating exhibitors 

5% Internet 
8%  Friends/Family 
8% School 
18% Other 

 

3.2 ATTRACTED TO THE EVENT BY ADVERTISEMENTS OR EDITORIAL 
 

 35% Yes 
 

3.3 SAW THE WELLNESS SHOW POSTERS 
 

 33% Yes 
 

3.4 FIRST BECAME AWARE OF THE WELLNESS SHOW 
 

53%    1 year ago  14% 3 months ago 11% 1 month ago
 22% In 2 weeks

 

3.5  PURCHASE OF TICKETS  
 70% Purchased tickets at the  
  door 

 2% Purchased advanced tickets 
 28% Other 

 

3.6 ATTENDANCE 
 

  Number of People in group: 
57% - 2 or less 
30% - 3 to 5 

6% - More than 5 
 13% - Undisclosed

 

 Relationship with group: 
 53% - Family 
 48.5% - Friends 

 7.5% - Co-workers 
 11% - Other 

 

3.7  ENJOYED THE MOST 
 

 43% - Sampling 
 6% - Cooking Stage 
 24% - Seminars/Workshops 

 8% - Massages 
 5% - Other 
 14% - Demos

 

3.8  ENJOYED THE LEAST 
 

 Crowds  No seating 
 

3.9  TIME SPENT AT THE SHOW 
 

 8.5 % - 1 hour 
 25 % - 2 hours 

15% - 3 hours 
17.5% - 4 hours 

34% - More than 4 hours 

 

3.10  ATTENDING 2008 SHOW 
 

 70% - Yes 6.5% - No 23.5% - Undecided 
 

3.11  PURCHASES 
 

 64% - Yes 36% - No 
 

 54% - Under $50 24% - $50 to $100 22% - More than $100 
 

 
Products purchased: 
 food items, juices 
 treatments 
 skin care 

 vitamins/supplements 
 books 
 teas, coffees 

 healthy pet foods 
 aromatherapy, oils, soaps 
 cleaning products 

 



 
 

 

3.12 AGE GROUP 
 

12.5% 0-19 7.5% 20-25 15% 26-35 
18% 36-45 18% 46-55 23% >55 
6% Undisclosed 

 

3.13 GENDER 
 

 33.5% - Male 66.5% - Female 
 

3.14 MARITAL STATUS 
 

32% - Married 
40% - Single 

7% - Divorced 
6% - Other 

15% - Undisclosed 

 

3.15 HAVING CHILDREN 
 

42% - Having Kids 50% - Without Kids 8% - Undisclosed 
 

3.16 ANNUAL PERSONAL INCOME 
 
 

 11% - Under $10,000 
 7% - $11,000- 
MONTH         $20,000 

5% - $21,000-$30,000 
8%-$31,000-$40,000 
9% - $41,000-$50,000 

17% - Over $50,000 
43% - Undisclosed 

 
3.17 ANNUAL HOUSEHOLD INCOME 
 

 7% - Under $30,000 
 10% -$31,000-$40,000 
 5% - $41,000-$50,000 
 8% - $51,000-$60,000 

3.5% - $61,000-$70,000 
16.5% - Over $70,000 
50% - Undisclosed 

 

3.18 LEVEL OF EDUCATION 
 

 22% Secondary 
 68% Technical School / College / 

University  

10%   Undisclosed 

  

3.19 CITY OF RESIDENCE 
 

 0% Abbotsford 
 7% Burnaby 

5% Coquitlam 
0.5% Delta 
1% Langley 
2% Maple Ridge 
8.5% North Vancouver 
3% New Westminster 

0% Port Coquitlam 
0% Port Moody 
4% Richmond 
9% Surrey 
45% Vancouver 
3% White Rock 
2% West Vancouver 
1% Vancouver Island 

2% Other cities in BC 
0.5% Other countries 
2% USA 
4.5% Undisclosed 

 

 

3.20 WOULD LIKE TO SEE HAPPEN 
 

 More interactive seminars 
 More demos like martial arts, 
 dance 
 More sampling 

 More raw, vegan food 
 Seating area 
 More kids related wellness 

 

3.21 COMMENTS 
 

 a lot of variety 
 absolutely fantastic 
 educational 
 so many new products 
 enjoyable 
 good show 
  lots of new innovation 

 can’t wait till next year 
 love the food 
 great & well done better than last 

 year 
 lots of fun 
 very interesting 
 excellent 

 


